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Table 1. Retail Sales, 2000-2010

Retail Sales Number of Sales Sales per Per Capita Pull

Calendar Year Total Retail Growth Tax Paying Firms Firm Sales Factor
2000 $171,124,445 - 451 $379,433 $13,220 1.36
2001 $176,445,690 3.1% 449 $392,975 $13,772 1.38
2002 $177,982,476 0.9% 430 $413,913 $13,974 1.37
2003 $172,948,600 -2.8% 423 $408,862 $13,628 1.28
2004 $184,292,725 6.6% 414 $445,152 $14,682 131
2005 $224,373,779 21.7% 424 $529,183 $17,987 1.52
2006 $238,022,399 6.1% 421 $565,374 $19,243 1.56
2007 $237,642,518 -0.2% 427 $556,540 $19,272 1.53
2008 $238,080,979 0.2% 361 $659,504 $19,392 1.52
2009 $212,895,358 -10.6% 330 $645,137 $17,392 1.47
2010 $179,788,818 -15.6% 346 $519,621 $13,920 1.15

Table 1 provides insight into the retail sector for Kewanee, lllinois. Retail sales are calculated from the lIllinois Department of Revenue's
Standard Industrial Classification (SIC) Code Reporting, available at www.revenue.state.il.us/app/kob/index.jsp. The following is a brief
description of the measures used.

Between 2000 and 2010, total retail sales in Kewanee increased 5.1 percent. During the same time period, the lllinois' total retail sales
increased by 12.9 percent and downstate lllinois increased by 22.8 percent. Downstate sales figures include all incorporated and
unincorporated areas except those in Cook, DuPage, Kane, Lake, McHenry, and Will counties. These counties are affected by Chicago
economy.

Changes in sales are partially determined by the number of businesses in operation. In Kewanee, businesses decreased 23.3 percent
compared to the 17.9 percent decline for the state of lllinois, between 2000 and 2010. Per capita sales (sales divided by local
population according to Census Bureau's estimates) in Kewanee were $13,920 compared with $12,060 for downstate lllinois in 2010.

The drawing power of a city or county is reflected by a Pull Factor calculated as the ratio of local per capita retail sales divided by
downstate per capita retail sales. A Pull Factor greater than one reflects the strength of the local retail sector; the area is selling more
per capita than comparable areas. A pull factor less than one indicates the residents are shopping elsewhere.

As noted earlier, Kewanee had per capita retail sales of $13,920 in 2010. Downstate's per capita retail sales was $12,060 in 2010. This
resulted in a positive pull factor of 1.15, indicating that Kewanee has exceeded what would be expected compared with other downstate
areas and could mean that customers are being attracted from surrounding areas. Table 2 shows Pull Factors by specific category.
More detail on types of business by category is available at: www.revenue.state.il.us/app/kob/terms.jsp.

Table 2. Taxable Retail Sales by Category, 2000 and 2010*

2000 2010

Actual Percent of Pull Actual Percent of Pull
Category Sales Total Sales Factor Sales  Total Sales Factor
General Merchandise -- -- -- -- -- -
Food $16,812,407 9.8% 0.96 $13,716,537 6.4% 0.78
Drinking and Eating Places $11,175,477 6.5% 0.94 $14,978,126 7.0% 1.04
Apparel -- -- -- -- -- -
Furniture, Household, and Radio $21,745,064 12.7% 3.90 $16,830,149 7.9% 3.27
Lumber, Building, and Hardware $13,942,939 8.1% 1.75 $17,023,049 8.0% 1.78
Automotive and Filling Stations $33,457,125 19.6% 1.07 $37,055,706 17.4% 1.06
Drugs and Miscellaneous Retail $14,645,088 8.6% 1.16 $17,921,985 8.4% 0.85
Manufacturers $2,873,226 1.7% 0.99 $1,498,509 0.7% 0.42
Agriculture and All Other $8,283,979 4.8% 0.54 $9,236,524 4.3% 0.42

*Blank categories have less than four taxpayers; therefore no data is shown to protect the confidentiality of individual taxpayers. The

total listed in Table 1 includes censored data. Businesses may not report themselves in the same category from year to year, resulting
in some fluctuation of sales by category.
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Table 3. Inflation Adjusted Retail Sales by Category, 2000=100

Retail Trade Summary: Kewanee, lllinois

Downstate

Real Dollars Real Change  Real Retail  Real Retall

Category 2000 2010 2000-2010 sales Growth Sales Growth
Total Retail Sales $171,124,445  $141,980,200 -$29,144,245 -17.0% 2.3%
General Merchandise -- - -- -- 9.2%
Food $16,812,407 $10,832,023 -$5,980,384 -35.6% -16.5%
Drinking and Eating Places $11,175,477 $11,828,307 $652,830 5.8% -0.3%
Apparel -- - -- -- -4.0%
Furniture, Household, and Radio $21,745,064 $13,290,859 -$8,454,205 -38.9% -23.9%
Lumber, Building, and Hardware $13,942,939 $13,443,194 -$499,745 -3.6% -1.0%
Automotive and Filling Stations $33,457,125 $29,263,091 -$4,194,034 -12.5% -1.7%
Drugs and Miscellaneous Retail $14,645,088 $14,153,088 -$492,000 -3.4% 37.5%
Manufacturers $2,873,226 $1,183,381 -$1,689,845 -58.8% 1.2%
Agriculture and All Other $8,283,979 $7,294,133 -$989,846 -11.9% 19.6%
Consumer Price Index (CPI) 100.0 126.6 26.6% -- --

Table 3 illustrates the effects of inflation on retail sales. Based on the Consumer Price Index, published by the Bureau of Labor
Statistics, U.S. Department of Labor, it costs $126.63 in 2010 to purchase the same goods and services that cost $100 in 2000. When
the effects of inflation are taken into consideration, total retail sales for Kewanee declined by 17.0 percent over the time period
examined. The comparable downstate lllinois change was a 2.3 percent increase in inflation-adjusted dollars. The different categories of

sales vary according to the real change.

Caution should be used when comparing category items over the years, since businesses may not report themselves in the same
category from year to year, which would result in some fluctuation of sales by category. Table 3 does not take into consideration
population changes or technology changes that effect industrial efficiencies. Blank categories have less than four taxpayers, therefore
no data is shown to protect the confidentiality of individual taxpayers. Total retail sales amount includes the information censored from

the category breakdown.

Table 4. Surplus or Leakages from Retail Trade, 2000-2010

Surplus or
Surplusor  Leakage as %

Calendar Year  Potential Sales Actual Sales Leakage of Potential
2000 $102,032,804 $171,124,445 $69,091,641 67.7%
2001 $104,029,341 $176,445,690 $72,416,349 69.6%
2002 $105,283,765 $177,982,476 $72,698,711 69.1%
2003 $109,829,216 $172,948,600 $63,119,384 57.5%
2004 $114,059,118 $184,292,725 $70,233,607 61.6%
2005 $119,616,517 $224,373,779 $104,757,262 87.6%
2006 $124,109,162 $238,022,399 $113,913,237 91.8%
2007 $126,000,037 $237,642,518 $111,642,481 88.6%
2008 $127,442,499 $238,080,979 $110,638,480 86.8%
2009 $117,276,511 $212,895,358 $95,618,847 81.5%
2010 $126,393,889 $179,788,818 $53,394,929 42.2%

Potential sales are an
estimate of the sales
level that a local area
should achieve, based
on average downstate
sales. Comparing
potential sales to actual
sales allows a
measurement of retail
surplus (positive
number) or leakage
(negative number).

Potential sales are products of downstate per capita sales, local population, and the index of income being multiplied together. The
index of income is a ratio of local to downstate per capita income. The index of income attempts to measure the relative wealth of the
local area compared to downstate lllinois. The index of income for Kewanee is 0.811, which indicates that the local per capita income is
below the downstate average by 18.9 percent. In 2010, potential sales were $126,393,889 and actual sales were $179,788,818,
resulting in a surplus of $53,394,929. A surplus indicates that the local area attracted customers from the surrounding area.

Table 5, on the next two pages displays information by category, when available.
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Retail Trade Summary: Kewanee, lllinois

Table 5. Taxable Retail Sales by Category, 2000-2010*

Surplus or Actual Sales

Potential Actual Surplus or Leakage as % % of Pull
Category Sales Sales Leakage of Potential Total Sales Factor
General Merchandise
2000 $14,756,614 -- -- -- -- --
2005 $18,142,301 $51,589,152 $33,446,851 184.4% 23.0% 231
2006 $18,031,753 -- -- -- -- --
2007 $18,592,186 $52,121,306 $33,529,120 180.3% 21.9% 2.27
2008 $19,255,426 -- -- -- -- --
2009 $18,866,972 - - - - -
2010 $19,523,398 -- -- -- -- --
Food
2000 $14,180,901 $16,812,407 $2,631,506 18.6% 9.8% 0.96
2005 $13,656,650 $13,518,265 -$138,385 -1.0% 6.0% 0.80
2006 $13,711,462 $13,338,834 -$372,628 -2.7% 5.6% 0.79
2007 $14,003,351 $13,090,257 -$913,094 -6.5% 5.5% 0.76
2008 $14,057,890 $14,946,899 $889,009 6.3% 6.3% 0.86
2009 $13,542,809 $13,978,499 $435,690 3.2% 6.6% 0.84
2010 $14,344,178 $13,716,537 -$627,641 -4.4% 6.4% 0.78
Drinking and Eating Places
2000 $9,692,137 $11,175,477 $1,483,340 15.3% 6.5% 0.94
2005 $10,242,316 $12,893,732 $2,651,416 25.9% 5.7% 1.02
2006 $10,591,750 $13,402,512 $2,810,762 26.5% 5.6% 1.03
2007 $11,003,586 $13,934,654 $2,931,068 26.6% 5.9% 1.03
2008 $11,059,427 $15,026,168 $3,966,741 35.9% 6.3% 1.10
2009 $11,059,472 $14,582,284 $3,522,812 31.9% 6.8% 1.07
2010 $11,703,458 $14,978,126 $3,274,668 28.0% 7.0% 1.04
Apparel
2000 $1,845,180 - - - - -
2005 $2,045,589 $1,650,282 -$395,307 -19.3% 0.7% 0.65
2006 $2,076,395 $1,626,582 -$449,813 -21.7% 0.7% 0.64
2007 $2,179,798 $1,568,951 -$610,847 -28.0% 0.7% 0.58
2008 $2,135,509 $1,672,878 -$462,631 -21.7% 0.7% 0.64
2009 $2,033,556 $1,376,214 -$657,342 -32.3% 0.6% 0.55
2010 $2,144,945 -- -- -- -- -
Furniture, Household, and Radio
2000 $4,525,630 $21,745,064 $17,219,434 380.5% 12.7% 3.90
2005 $5,219,087 $21,512,123 $16,293,036 312.2% 9.6% 3.34
2006 $5,052,081 $21,415,700 $16,363,619 323.9% 9.0% 3.44
2007 $4,635,455 $20,403,074 $15,767,619 340.2% 8.6% 3.57
2008 $4,438,518 $20,730,191 $16,291,673 367.1% 8.7% 3.79
2009 $4,050,965 $17,554,915 $13,503,950 333.4% 8.2% 3.52
2010 $4,174,536 $16,830,149 $12,655,613 303.2% 7.9% 3.27
Lumber, Building, and Hardware
2000 $6,464,821 $13,942,939 $7,478,118 115.7% 8.1% 1.75
2005 $8,472,456 $16,191,920 $7,719,464 91.1% 7.2% 1.55
2006 $8,603,978 $16,692,589 $8,088,611 94.0% 7.0% 1.57
2007 $8,463,708 $17,131,778 $8,668,070 102.4% 7.2% 1.64
2008 $7,978,410 $16,934,724 $8,956,314 112.3% 7.1% 1.72
2009 $7,326,576 $17,252,399 $9,925,823 135.5% 8.1% 191
2010 $7,750,271 $17,023,049 $9,272,778 119.6% 8.0% 1.78
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Retail Trade Summary: Kewanee, lllinois

Table 5. Taxable Retail Sales by Category, 2000-2010*, continued

Surplus or Actual Sales

Potential Actual Surplus or Leakage as % % of Pull
Category Sales Sales Leakage of Potential Total Sales Factor
Automotive and Filling Stations
2000 $25,309,722 $33,457,125 $8,147,403 32.2% 19.6% 1.07
2005 $27,723,385 $75,614,753 $47,891,368 172.7% 33.7% 221
2006 $28,989,082 $81,987,963 $52,998,881 182.8% 34.4% 2.29
2007 $29,129,347 $85,514,908 $56,385,561 193.6% 36.0% 2.38
2008 $28,699,545 $85,478,380 $56,778,835 197.8% 35.9% 2.42
2009 $24,922,796 $68,380,339 $43,457,543 174.4% 32.1% 2.23
2010 $28,313,355 $37,055,706 $8,742,351 30.9% 17.4% 1.06
Drugs and Miscellaneous Retail
2000 $10,281,795 $14,645,088 $4,363,293 42.4% 8.6% 1.16
2005 $13,477,466 $19,094,817 $5,617,351 41.7% 8.5% 1.15
2006 $15,537,763 $22,017,364 $6,479,601 41.7% 9.3% 1.15
2007 $16,483,083 $23,408,230 $6,925,147 42.0% 9.9% 1.15
2008 $17,442,694 $22,403,213 $4,960,519 28.4% 9.4% 1.04
2009 $17,158,521 $22,327,491 $5,168,970 30.1% 10.5% 1.06
2010 $17,130,727 $17,921,985 $791,258 4.6% 8.4% 0.85
Manufacturers
2000 $2,360,853 $2,873,226 $512,373 21.7% 1.7% 0.99
2005 $2,548,978 $1,513,824 -$1,035,154 -40.6% 0.7% 0.48
2006 $2,853,317 - - - - -
2007 $2,866,270 $1,581,632 -$1,284,638 -44.8% 0.7% 0.45
2008 $3,027,404 - - - - -
2009 $2,680,634 - - - - --
2010 $2,893,473 $1,498,509 -$1,394,964 -48.2% 0.7% 0.42
Agriculture and All Other
2000 $12,423,489 $8,283,979 -$4,139,510 -33.3% 4.8% 0.54
2005 $18,061,172 $10,794,911 -$7,266,261 -40.2% 4.8% 0.48
2006 $18,402,881 $14,186,112 -$4,216,769 -22.9% 6.0% 0.63
2007 $18,519,161 $8,887,728 -$9,631,433 -52.0% 3.7% 0.39
2008 $19,348,481 $6,380,747  -$12,967,734 -67.0% 2.7% 0.27
2009 $15,546,784 $4,718,549  -$10,828,235 -69.6% 2.2% 0.25
2010 $18,000,294 $9,236,524 -$8,763,770 -48.7% 4.3% 0.42

*Blank categories have less than four taxpayers; therefore no data is shown to protect the confidentiality of individual taxpayers. The
total listed in Table 1 includes censored data. Businesses may not report themselves in the same category from year to year, which
would result in some fluctuation of sales by category.
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